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A word from Andrew Jay 
Chief Executive Officer, Anderson

Mark Anderson’s reflections on 34 years of incredibly successful trading provide me with a great 
place from which to start this business update. 
Mark highlights the importance of people and creating an environment in which staff are 
encouraged to be part of how a business grows. Through modesty, Mark doesn’t mention the 
importance of his entrepreneurial spirit and his ability to identify opportunities others don’t see 
and monetise them. It’s these skills that have created the rock-solid platform upon which the 
Anderson business stands – and this key facet cannot be underestimated. 
Winding back the clock some 15 years, Mark instinctively knew that in a rapidly changing, ever 
more regulated world he needed to bring in new ideas to allow him to realise his ambitions for 
further growth. Andrew Short and I came into the business in 2005 and 2006 respectively and, 
following Mark’s vision for the future, we collectively set the course of Anderson’s growth. 
   Although this process has faced its challenges, especially in light of the 
     global credit crunch and the COVID-19 pandemic, we’ve taken the business  
       from what was essentially a family firm and created a corporate entity fit 
        for the 21st Century and beyond which, absolutely vitally for me, keeps 
         the Anderson culture of entrepreneurialism and support of its people at   
            its heart. 
           As the newly appointed CEO of Anderson, I see our business growth 
        coming from the four key pillars that I have been nurturing and embedding:
         • our expertise
         • our capacity
         • our capability
         • our ethics
        To facilitate this business growth, I have implemented a number of 
       significant changes, namely the separation of our key activities – 
         Construction and Development.  With this separation and the 
     appointment of Steve Howe and Glenn Potter respectively as 
       MDs with their own emerging Boards of Directors, we both create   
           opportunities for members of our team and we increase our  
          capacity to win more business and deliver it. I very clearly see  
           this as a process of revitalisation rather than reinvention and it 
            is the start of a new and very exciting chapter of the Anderson   
             story. It really does start with ‘us’ and I am exceptionally proud to   
             work with you all and lead this great team towards further growth and  
               I thank you all for your continuing hard work and support and   
              seek to reassure you that it does not go unnoticed. 
              In closing, I congratulate all of the members of the Anderson   
              team for the part they play in what we do – and particularly   
     those who’ve been recently promoted from within. I would also  
     like to thank Andrew Short for his unwavering guidance and   
     support and Mark Anderson for the trust he has placed in me.

BUSINESS UPDATE | Andrew JayBUSINESS INSIGHTS | Mark Anderson
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 As we launch this new publication, following the changes we’ve recently 
made to the company I started in 1987, I thought I’d write a few words 
about the journey so far. 
In 1987 I was only 26 and I very quickly realised that the company’s 
success would be totally dependent on having a great team around me, 
so we could always deliver on what we promised. To achieve this, I knew 

that if I respected people and treated them well, the respect would be 
mutual, plus we’d all enjoy the work we do and we’d build an incredibly 

strong team. 
I had a clear vision of what I wanted to achieve, but I knew I needed to start with the areas in 
which I had the most knowledge. So, our first activities were in groundworks, which is, of course, 
still one of our key operations today. We gradually diversified as our knowledge grew, into areas 
such as civil engineering, concrete frames, site clean-up, building and property developments. 
Year by year the business grew into what you see today. 

Throughout my professional life, I’ve always known 
that we needed to evolve, so in the early 2000s 
I brought the two Andrews into the business to 
propel us forward. Andrew Jay reflects on this in 
his article opposite. 
As we enter into 2021, it was once again 
appropriate to revitalise the business, so I 
appointed Andrew Jay as our CEO who, with my 
complete support, has reorganised the business. 
Andrew has full responsibility for driving Anderson 
forward and, in doing so, has clarified our sense 
of purpose by identifying our two areas of 

operation: Construction and Development.  
Having done this, Andrew appointed Glenn Potter as the Managing Director of our Development 
business and Steve Howe as Managing Director of our Construction business. I personally 
commend Glenn and Steve for their extreme loyalty to both the company and their teams. 
We're now undoubtedly the most 
efficient we’ve ever been, which 
coincidently aligns with me taking a less 
hands on role… Ha ha! 
On a serious note, this actually gives me 
the most satisfaction of all having forged 
such a great team to take the business 
forward. 
Thank you to you all and best wishes to 
you and your families.

BUSINESS INSIGHTS FROM Mark Anderson

2003 | A historic visit to Anderson HQ from David Bellamy 



TOP STORY | Hats off  to the 100-year-old headgear that keeps us all safeHATS OFF
to the 100-year-old headgear 
that keeps us all safe
Hard hats are worn by workers across a range 
of diff erent industries - but in construction they 
have become the symbol for the sector. Here we 
explore how the protective headgear – which 
has just celebrated its 100th birthday – has 
become synonymous with the building site. 

There are plenty of inventions that have revolutionised 
our lives – from Thomas Edison’s light bulb to Alexander 
Graham Bell’s telephone. But how many of us have heard 
of Edward W. Bullard?

He is the man that – a century ago – invented the hard 
hat, which today is one of the most recognised safety 
products in the world.

It all began when his father founded a company supplying 
mining equipment, such as carbide lamps, to gold and 
copper workers in California. 

When Edward returned from serving in World War I 
to join the family fi rm, he was bursting with ideas for 
enhancing the product line.

He had discovered that the doughboy army helmet he 
had been given on the front-line had been a sturdy 
safeguard against bullets, shrapnel and fl ying debris.

And he was desperate to create a prototype of this hat to 
roll out to miners.

The young Bullard called his 
protective headgear the Hard 
Boiled Hat. Made of steamed 
canvas, glue, a leather brim and 
black paint, it was an 
immediate success and was 
rapidly adopted by the mining 
industry before being snapped 
up by the construction sector.

Over the last 10 decades it 
has been redesigned 
countless times to become the 
hard hat we know today; PPE 
that saves millions of lives and 
has become an essential item 
of attire for the construction 
site, worn by all, regardless of 
job title. 

The miner’s hat ©NMAH
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The Hard 
Boiled Hat
is launched, 
made of 
leather and 
black paint 

1921

The hat is 
adopted by the 
mining industry

1928
Bullard invents 
internal suspension
device for the hat

1931

Workers on the 
Hoover Dam are 

encouraged to 
wear the hat

1933
Engineer on Golden 
Gate Bridge insists
hard hats are worn

1938

Leather hats are 
swapped for aluminium

1940
Fibreglass hats 
are introduced as 
an alternative

1951

Injection-moulded 
thermoplastic hard 

hats take over 

1963
Edward 
Bullard dies

1970

Hard hats are 
made mandatory on 
work sites in the US

1982
A helmet with a non-slip 
ratchet suspension 
is introduced

1992
Hard hats are 
made compulsory
on construction 
sites in the UK

1997

A ventilated hard hat is
invented allowing for 

additional accessories

2019

The Hard Hat celebrates its 
100th birthday

2020

    Edward 

W. Bullard

Edward W 
Bullard is 

inducted into 
the National 

Inventors 
Hall of Fame
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Anderson is 
founded

Why name our magazine The Hard Hat?

The hard hat has become something of 
a leveller for our industry. Regardless of 
your job title, you have to wear one on 

site. This makes it an equaliser. A piece of 
equipment that unites and unifi es us.

It also reminds us that our company – like 
the developments we work on - is built 

from the ground upwards.
Our magazine – The Hard Hat – is a 

nod to this.

?
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STAFF NEWS
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A state-of-the-art primary school at The Quarry in Erith has registered with the Considerate 
Constructor Scheme, an organisation founded to raise standards in the construction industry.

The agreement cements Anderson’s commitment to abide by the Code of Considerate Practice, 
designed to encourage best practice beyond statutory requirements.

The scheme is a natural fi t for the development and for the business, which prides itself on its 
considerate practices relating to its workforce, the environment and the general public.

The Quarry is a fabulous development of 850 new homes; a 12-acre ecology centre and an 
innovative primary school for 630 children is the next part of the build.

Ian Cunnane, who leads the team at Erith, said: “We are delighted to have signed up to the 
CCS for the next stage of our project work on the build of the school. Competent management, 
effi  ciency, awareness of environmental issues and above all neighbourliness is part and parcel 
of what Anderson stands for.”

The Considerate Constructor Scheme is open to construction sites, companies and suppliers 
of all types and size and for every stream of construction activity. It’s celebrated across social 
media using the hashtag #loveconstruction.

Anderson signs up to 
Considerate Constructor Scheme 
for Erith school 

STAFF NEWS | Promotions, role changes, celebrations and new starters

Six members of staff  are celebrating after clocking 
up an incredible 130 years working for Anderson.

Clocking up the
years at Anderson

With the most time under his belt is 
Peter Calver, a General Foreman who 
has been an Anderson employee 
since 1991 – an incredible 30 years 
which constitutes most of the 
company’s 33-year history.

Leila Stammers is our Facilities 
Coordinator who has worked at 
Anderson for 20 years while Senior 
Quantity Surveyor Paul Williams
has also completed two decades 
at the company..

Twenty years also goes to Senior Site 
Manager Kevin Russell,, Alan Ruocco,
an HGV Driver and Adrian Denver,  

a Machine Operator. 

Chairman Mark Anderson sent 
congratulations to all six.

         We are very proud of all our staff  and 
work very hard to keep employees happy 
and fulfi lled in the workplace,” he said. 

The average tenure we have at 
Anderson is seven years but many staff  
go well beyond this, enjoying very long 
careers with Anderson.

We are thrilled that they have grown up 
with our business and continue to show us 
loyalty as valued members of our team.

30
20
20
20
20
20

+
+
+
+
+

=
130

“

”
Company revitalisation leads to 
host of role changes and promotions
Anderson has revitalised following a year of signifi cant growth to improve 
reporting structures, communications and create effi  ciency and opportunity 
in both the construction and development divisions of the business.

Role changes and promotions include:
Andrew Jay   Chief Executive Offi  cer 
Glenn Potter   Managing Director of our Development Business
Steve Howe    Managing Director of our Construction Business
Darren Carter  Group Sales and Marketing Director
Sean Emmett  Partnerships Director
Michael Keeley Associate Production Director of Construction 
Andrew Nowosad   Associate Commercial Director of Construction
Ian Cunnane   Production Manager
Ross Parmenter   Senior Site Manager
Dan Adams   Senior Estimator
Dominic Brazington Technical Manager
Tim Chilvers   Land & Planning Manager 
Angela Challis  HR Administrator

Find out more on the internal appointments in Andrew Jay’s business 
overview on page 5 and hear from Glenn Potter and Steve Howe on their 
plans for the months ahead on pages 11 and 13.

Angela Challis

Andrew

Now
osad
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STAFF NEWS | Promotions, role changes, celebrations and new starters

Christopher Beaven 
School Design Coordinator

Robert Bennett 
Groundworker

Ursula Clarke 
Commercial Administrator 

Diogo Ferreira 
Quantity Surveyor

Chloe Forster 
Accounts Administrator 

Ryan Hilden 
Handyman 

A big Anderson welcome to our 
new starters
With the continuous and rapid growth of Anderson, we 
regularly have new faces to welcome in the office and on 
site. Our new starters this month include:

Clare Holmes 
Accounts Assistant 

Stephen Kelly 
Senior Estimator

Linda McPherson 
Sales Advisor 

Justin Tapsell
Machine Operator 

Michael Taylor
Machine Operator 

Richard Tumber
Machine Operator 

Fayers trio chalk up 55 years employment at Anderson
Three members of the same family have clocked up 55 
years at Anderson – with furlough the only hiccup in their 
otherwise uninterrupted employment.

Nigel Fayers started working for the business 31 years ago, 
joined by his nephew Gary Fayers who has 22 years under 
his belt and then Nigel’s son Paul Fayers who has been at 
the company two years.

Nigel, 57, said: “I have pretty much been a part of Anderson 
since the company started 33 years ago. I’ve had offers to 
work elsewhere but I like it here – it feels like being part of 
one big family which is funny really when you consider that 
most of mine do actually work here.”

Paul

Gary

Nigel

Have you got staff news to share?
Email us at media@andersongroup.co.uk

Anderson has donated a number 
of Fitbit fitness tracking devices to 
the prize draw of a lottery scheme 
taking place in the community of 
one of their latest developments.

We are currently building 330 
homes, a heritage hub and an 
expansive country park at 
Faversham Lakes, Kent. The 
gadgets were donated to the 
Faversham and District Community 
Lottery for its draw on April 3.

Chris Criscione, Anderson 
Communications Officer, said; "we 
were thrilled to be able to 
continue our engagement with the 
local community, which has been 
instrumental in the planning 
stages of the build."

Anderson puts best foot 
forward with Fitbits for 
Faversham
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GLENN POTTER | Fine-tuning and finesse

or any company to grow, it 
must be built on rock-solid 
foundations. Here, Glenn 
Potter explains how his 
promotion to Managing 

Director of the Development Business 
will see him finesse rather than reinvent 
processes and systems to continue 
Anderson’s upwards trajectory.
Having worked for Anderson for more 
than six years - and in the role of Group 
Commercial Director for the past three - I 
had a pretty good insight into how things 
were running before 
taking on my new role.
Despite a challenging 12 
months navigating the 
restrictions of a global 
pandemic, we were 
generally in a good place.
Credit must go to the 
entire team for this. It was 
their spirit, dedication and 
ability to continue
building, selling and looking after our 
clients and customers, that saw us 
through this most difficult of times.
And as a result of this, my appointment to 
Managing Director of the Development 
Business in January was largely about 
fine-tuning the way the company was 
operating rather than making huge changes.

My first task has been to reorganise the 
team structure and clarify key roles and 
responsibilities. 

This has been easier said than done

during another lockdown, but I’m pleased 
to say that everyone in the team has 
adapted and settled into their new 
positions and has been receptive to my 
approach and plans.
Another area for me to look at has been 
processes and systems. Over recent years, 
a great deal of time and energy has been 
ploughed into improving these and this 
work has given us a solid base from which 
to start aligning the development team.
This means we can consolidate and reduce 
the duplication of reports and find more 

streamlined ways of doing 
what we know works. So 
generally speaking, we are 
finessing rather than 
reinventing these.
Finally, I am focusing on 
continuing to push the 
development business -       
which has already come a 
really long way in the past 
few years - to new heights. 

With our highly motivated team this won’t 
be a problem. We are keen to progress 
onto the next phase of forecasted growth 
with a secured order book on new phases 
within existing sites and our option 
agreements on new sites. 
Our medium to long term plans now give 
us a clear view of a really optimistic future 
for the business.

It’s an exciting time for the business and 
I am thrilled to be able to play a part in 
continuing its growth.

F
It’s an exciting 

time for the 
business and I am 
thrilled to be able 
to play a part in 

continuing 
its growth.

“

”

GLENN POTTER

Fine-tuning and finesse
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Room to relax, 
inspire and live life. 

• Flexible open-plan living

• Areas for home offi  ce working

• Superb specifi cation throughout

• Surrounded by green open spaces

• Excellent transportation links

• Allocated parking 

Faversham Lakes, Off  Ham Road, 
Faversham ME13 7FJ

Marketing Suite & Show Homes Open Daily, 
10am – 5pm

To Book an Appointment please contact us on
0845 390 0000 or sales@favershamlakes.co.uk

Faversham Lakes is a collection of 
contemporary 3, 4 and 5 bedroom homes 

in a spectacular new country park. 

favershamlakes.co.uk

*Help to Buy terms and conditions apply.
F O R  C U S TO M E R  S AT I S FA C T I O N

��
��

STEVE HOWE | The skills gap

he construction sector is 
battling an abundance of 
project potential with an 
industry skills gap. Here 
Steve Howe, new 

Managing Director of the 
Construction Business, explains how 
he plans to attract new blood into 
the industry to expand the talented 
team he already has on site.

It’s an incredible honour and 
privilege for me to be writing to 
you all as the new Managing 
Director of the company's 
Construction 
Business. 
Since joining 
Anderson in 2013, 
my ethos has always 
been around people 
and a team structure, 
and at Anderson, we’re fortunate 
to have created just that.
 
The integration of the teams has 
been a key factor as to why the 
business has been as successful 
as it has over the last few years, 
to become one of the region’s 
leading groundwork contractors.
 
Our focus must now be maintained 
on our continued success and 
growth, by moving forward with  
professionalism, enthusiasm and 

excitement, ensuring we maintain
our high quality of work alongside 
our excellent standards in health 
and safety.

Looking ahead, I believe one of our 
biggest challenges will be the 
shortage of available skilled labour, 
so we need to make sure prospective 
employees know about Anderson and 
that they’ll be respected and looked 
after if they come and work with us. 
It’s also essential that we encourage 
young people into the industry and

subsequently our 
business. So 
therefore, I’m very 
excited to restart  
our apprenticeship 
programme this 
autumn, having  
had to briefly put  

it on hold owing to the pandemic. 
Finally, with the recent success in 
securing new work, we’ve put 
ourselves in an excellent position 
for not only this coming financial 
year but future years too. 
In short, I’m honoured to have this 
opportunity and my door is always 
open.  
I look forward to our continued 
success and being at the forefront 
of the construction sector.

T

It’s essential that we 
encourage young 

people into the industry 
and subsequently 

our business.

“
”

STEVE HOWE

The skills gap
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Chilton Place, a former orchard just 
outside Sudbury in Suff olk, was purchased 
by Anderson in August 2019 and is being 
developed into 130 new homes.

The development demonstrates the huge 
importance of Communicating with the 
local community before you start work, 
according to Tim Chilvers, Anderson 
Group’s Planning Manager.

After all, the fi rst thing the company did 
when it acquired the plot was visit close 
neighbours to understand what they would 
like to see on the doorstep.

“Not all areas of land are equal,” Tim said. 
“They all have a special meaning to the 
community in which they sit, and you really 
have to understand that.”

The site, which has just seen the fi rst 
homes put on the market, has large open 
spaces as well as public art and extensive 
landscape screening thanks to these 
discussions.

In addition, 45 of the homes here will be 
designated as aff ordable homes delivered 
in partnership with Babergh District 
Council.

Babergh District Council’s Cabinet Member 
for Housing, Councillor Jan Osborne, said: 
“This isn’t just about bricks and mortar – 
this is about investing in our communities 
and ensuring everyone in Babergh has 
somewhere aff ordable to live.”

DEVELOPMENT PROFILE | Chilton Place, Sudbury

130
new homes

45
aff ordable homes

6
bungalows

£40m
gross development value

“ We are very proud of how the development is 
progressing. It’s especially satisfying that it’s 
been so well-received by the local community.

”Matthew Keep, Project Manager

        A beautiful site 
enhanced with the help of the 
local community

        A beautiful site Chilton Place:
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CONSTRUCTION PROFILE | Great Wilsey Park, Haverhill 
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Anderson is currently delivering roads and 
drainage, infrastructure and unit foundations 
for an initial 66 units at Great Wilsey Park.

The project, a Redrow Homes development, 
is based in Haverhill. In the fi rst phase, 
The Parklands, the build for 899 three and 
four-bedroom homes is underway.

Redrow Homes hopes Great Wilsey Park 
will eventually off er 2,500 new homes, all 
of which will sit in miles of idyllic, open 
Suff olk countryside, and are just a few 
minutes from the lively local market and a 
number of outstanding schools.

Two further primary schools are also in 
the pipeline to cater for the new residents 
along with a new community hub 
providing a health centre, offi  ce units and a 
care home, alongside local shops.  

In addition, there will be extensive open 
space including a country park featuring 
wetlands, footpaths, cycle routes and play 
spaces and, as part of the landscaping 
strategy, species rich fl owers, hedgerows 
and new trees will be delivered across the 
new community.

Homes in the fi rst release start at £393,995 
and will be available to reserve off -plan 
from September 26.

899
homes in phase one

2,500
homes planned

2
primary schools

£6.6m
contract value

“We are thrilled to be launching The Parklands, a fantastic
family development in an ideal location for those looking for 
an idyllic country home.

We are committed to developing sustainable new schemes 
that seamlessly connect and contribute to the existing 
community, which is why we will be delivering a wide range of 
on-site amenities, including schools and green open spaces.on-site amenities, including schools and green open spaces.”Kerry McCoubrey, Sales Director at Redrow Homes

Delivering the foundations for 
a fabulous new community

ANDERSONGROUP.CO.UK 17
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My working day usually ends 
when I start getting glared at 
by my partner around dinner 
time. I try to be in bed 
between 9pm and 10pm,
because otherwise I’m no 
good the next day.    

Roelof Van Emmenis
Production Manager, Anderson

I wake up at 4am. It allows me 
a bit of time in the morning to 
sort myself out and have a cup 
of coff ee. I need that quiet time 
before anybody starts blasting 
questions at me. It’s become a 
kind of habit.

4am

I go out on the bike. I live 
within a fi ve-minute ride of the 
Cambridgeshire countryside. 
In the mornings it’s lovely. I 
go about fi ve miles out, just 
short of St Ives, and then turn 
around as the sun starts 
coming up. 

5am

Most mornings I go through 
my emails and respond to 
anything critical. Then I get the 
kids up for school and pack 
their lunches. On my drive to 
the site, I listen to the radio 
and catch up on the news or 
sometimes play an audiobook. 
The last one I listened to was 
on Greek philosophy.

6am

6:30am

7:30am

8:30am

12pm
We eat when we can. It 
could be 10am, it could be 
2pm, 3pm. There’s always 
something more important.

I try to be on-site for 6:30am. In 
that hour I get so much done. 
Nobody rings me, apart from 
the odd person who knows I’m 
up. The site manager usually 
gets in around the same time. 
We’ll have a catch-up and a 
coff ee. I live on coff ee.

The site manager and I have 
a walk around the site and 
inspect the various work areas 
and safety measures. This is 
also the time we catch up with 
the guys working on-site.

The site manager and I will 
then sit down in the site offi  ce 
and start planning ahead. 
We’ll look at our resources – 
whether that’s labour, 
materials or plant – and we’ll 
look ahead a couple of weeks 
and try and pinpoint certain 
key dates. We interrogate 
everything we do, and we 
interrogate it often, because 
we want to make sure what 
we’re doing is the right thing 
at the right time, to suit the 
conditions in which we’re 
working.

2pm
If I go from one site to 
another, the majority of the 
drive is spent taking calls and 
sorting things out. I need to 
get to every site once a week, 
so if I can get to two sites in a 
day, then that’s great.

4pm
On the days when I have to 
pick up my kids from school, 
I’ll go back home and work, 
or I’ll drop them home and 
shoot off  somewhere else. We 
have a weekly meeting every 
Thursday afternoon on Teams, 
which I try and get back to my 
home offi  ce for. My kids have 
a playroom that I annexed for 
them. It’s funny when you look 
at these things. I know where 
the camera is and everything 
of theirs is piled up just out 
of shot.

My working day usually ends 
End of the day

Early-riser Roelof Van Emmenis fi rst joined Anderson in 2014 before taking time out to study 
theology at Cambridge University. Since returning to the fold in 2018, the South African born 
father-of-three has become Anderson’s go-to person on many client projects, tasked with 
managing relationships between contractor and developer.

A DAY IN THE LIFE | Roelof Van Emmenis



A military approach
to recruitment

Three years ago the British Armed Forces fi nally opened all roles to women 
and has seen applications for the front-line double as a result. Here, Steve 
Hammond, a former Regimental Sergeant Major and Training Manager for 
Anderson, explains how construction needs to learn a lesson or two from 
the military in order to achieve diversity.

I started my career in the Royal Engineers and 
spent 24 years in the army completing tours in 
Iraq, Bosnia, Kosovo and Afghanistan and 
rising through the ranks to Warrant Offi  cer 
Class 1 (Military Plant Foreman).

During that time, I was chiefl y in 
the company of other men and 
although women held roles 
within the military, none were 
in close combat.

In December 2018 it was 
decided that our armed forces 
should be determined by ability 
alone and not gender and since 
then, it has taken great strides towards 
creating an inclusive culture, recognising that 
diversity makes them stronger.

This is quite a feat for a historically 
old-fashioned and male-dominated 
organisation but it has set a real example to 
us in construction, another sector which is 
predominantly male.

Taking an army approach
The army and the construction sector are not 
too dissimilar.

In both, teamwork is vital, excellent time keeping 
is required and you have to be versatile. 

Communication is key and as a 
training manager I expect discipline 
and commitment – just as I would 
have done on the fi eld.

In both careers, you form a cog in a 
bigger machine – part of a wider 

operation – and there is the need 
for a constant infl ux of new recruits to 

keep that machine running smoothly.

And this is where we need to follow in their 
footsteps.

Women in construction
Only about 13% of the entire construction 
industry is made up of women and the 
majority of these are offi  ce-based roles rather 
than on site.

20 ANDERSONGROUP.CO.UK

In order to recruit – and 
particularly to attract women – 
we have to change 
stereotypes.

Equality movements, 
organisations, schools and 
construction companies like 
ours have been working very 
hard at this and are starting to 
make headway.

We have engaged with 
schools – and children as 
young as fi ve – and improved 
our outreach with colleges. 
We have also encouraged role 
models within the sector to 
speak up.

As we open up applications 
for our latest training 
programme, we hope to see a 
range of talent coming forward 
– both male and female.

OPINION | A military approach to recruitment

Anderson is pleased to announce that it has 
opened its Groundwork Apprenticeship 
Scheme for 2021.  

Prospective candidates will take part in a 
pre-apprenticeship programme in August 2021, 
run by the Colchester Institute, with 10 successful 
candidates enrolling in the full apprenticeship 
with Anderson in September. This is a two-year 
programme and upon completion, apprentices 
will have achieved a Level 2 Diploma in 
Construction Operations.

The apprenticeship is applicable to all aged 16 
and above. If you are interested, please send 
your CV to apprentices@andersongroup.co.uk
for shortlisting.

#AndersonTogether

John D
onnache, apprentice at Anderson

Want to join the team?

Sasha Harvey is a Trainee Site Engineer 
who started her apprenticeship two 
years ago at 16.

She said her interest in 
construction started when she 
was fi ve and she would spend 
her time making sculptures out of 
cardboard, building Lego houses 
and creating papier-mache models.

Sasha is the only woman working on The 
Mulberries development in Witham but said 
she is just considered “one of the team”.

I am just one of the team“ ”“Gender should not and will not get in 
the way of you fulfi lling your dreams,” 

she said.

“You should be judged on your 
capability of fulfi lling the job not 
on the reproductive organ you 
were born with.

“It is so important to encourage
 women into this sector and I would like 

to be a role model for other females looking for 
an insight and reassurance.”
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MEET THE TEAM | Stuart Cason

What did you want to be when you were growing up?
I think it was a policeman or fi reman but to be honest, there’s still 
time. I’m not sure I consider myself grown up yet!

Give us a brief run down of your career path to date
After I completed my A-levels, I turned down a place at university to 
take a gap year which stretched into two years working at Sainsbury’s. 
Then I joined the navy to do marine engineering. I was with the navy for 
two years – a big portion of which I spent in the Caribbean doing drug 
patrols with the US Coastguard which was great fun. I left when I no    
    longer enjoyed it and at 24, got myself a job with Anderson. I 
  progressed from junior engineer to senior engineer and then to 
technical assistant which involves some site and some o�  ce work.

Describe your job in three words
Valuable, satisfying, challenging.

What does your average working day involve?
O�  ce days are spent on As-Built drawings and putting together        
  health and safety fi les for roads and drainage. I also help with 
   surveys on site and help other engineers and holiday cover. It’s a  
    good mix of di� erent stu� .

    What do you enjoy doing when you’re not at work?
    I have three boys so they keep me busy. I also enjoy cycling and 
    running. I’m planning to take part in the London Marathon next year.

    Who has been the biggest infl uence in your career?
     No one person. I enjoy my job and my motivation is paying the bills.

      What piece of advice would you give your teenage self?
      Enjoy life more. Do more for yourself and be a bit more selfi sh.

       Which three celebrities – dead or alive – would you have to a 
         dinner party?
            Lee Evans, Michael McIntyre and Sarah Millican. Imagine that?  
 It would be a hilarious evening!

  If you could have any super power, what would you choose 
    and why?
     I would be able to see into the future. That way I could pick  
      the winning lottery numbers.

        What’s one thing your Anderson colleagues might not  
          know about you?
           Not a lot – we are like one big family and nothing stays  
            secret for long! 
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Meet the team
Stuart Cason

Stuart Cason, 43, is a Technical Assistant who has 
been at Anderson for 18 years.
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PR ICES STA RT I NG F ROM £280,000

Chilton Place is an inspired collection of 2 & 
3 bedroom bungalows and 2, 3 & 4 bedroom 
houses perfectly placed to enjoy the Stour Valley 
and the bustling market town of Sudbury.

WALDINGFIELD ROAD, SUDBURY CO10 0RB

To book your contactless or virtual appointment,
please contact us on:

SA L ES@CH I LTON PL ACE .CO.U K
0845 430 0034
CH I LTON PL ACE .CO.U K

• Surrounded by picturesque countryside including 
the Stour Valley

• Contemporary � tted kitchens with integrated 
Bosch appliances

• Excellent transportation
• Areas for home working
• Flexible open-plan living spaces 
• Superb speci� cation throughout
• Fantastic selection of local amenities
• Allocated parking

Prices correct at time of print. Travel times approximate only. CGI indicative only. Internal photography of previous Anderson show home. Terms and conditions apply.

T R A D I T I O N A L LY  S T Y L E D  H O M E S 
I N  A  B E AU T I F U L  S E T T I N G

F O R  C U S TO M E R  S AT I S FA C T I O N
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